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ally practiced or facilitated. Many of the difficulties of the present middleman system is that thqse contacts and connections have not led to sufficient confidence, with the result that wastes, losses, and otherwise unnecessary costs are unavoidable. Yet middlemen are specialists in making contacts for the purpose of establishing confidences that will promote expeditious transfer of commodities.
Can it be hoped that farmers and consumers, each devoting a full work day to their specific lines of production, will be able to disregard long distances and establish confidential relations which would result in the transfer of one fifth of all farm products by the direct method?   Experience answers this question in the negative.    Survey of the various countries and states of dense population where farmers and consumers are constantly thrown in contact, because of the characteristics of local life, indicates that direct marketing can be successfully developed under certain conditions.   The most important condition emphasizes that direct marketing develops to advantage only where distances between farmers and consumers are so short that this factor does not prevent the building up of confidential business relations between the twc parties.    On the contrary, direct marketing has not developec appreciably because industrial population is concentrated ii cities, while agricultural population is widely scattered in thi open country, with long distances intervening between th< two groups.   None but the misinformed would care to den] that these are the fundamental characteristics of America) life.   These features are amply illustrated in Figs. 28 to 34 Because of these distances farmers and consumers are no establishing confidential and direct business relations and ac cordingly only a small fraction of one fifth of all farm products probably not 5 per cent, is actually marketed direct.
Excessive  Freight  Cost  Prohibits  Direct  Marketing. -Because fanners produce commodities in quantities varyin;